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Dedicated to helping nail marketers succeed

WELCOME!

Our mission at NAILS is participating in and ensuring the success of nail salons, nail technicians, nail product 
marketers and distributors. We bring buyers and sellers together and we provide a wide range of ways for them to 
connect, from traditional print magazine advertising to online sponsorships to e-mail marketing campaigns. If you 
make, sell, or market a product for use in professional salons, we have a marketing solution for you. 

For more than 30 years, we’ve served the nail industry with our award-winning print publication and more 
recently with our award-winning website. We keep pace with all new technologies and offer digital editions, weekly 
e-newsletters, targeted web channels, 9 active blogs, and a Facebook following of over 140,000 fans.

More than 58,000* print subscribers, plus 133,240** passalong readers, 15,000 VietSALON subscribers, 
20,000 Career Handbook recipients, and an average of 396,539* unique monthly website browsers, as well as 
50,000 current e-newsletter subscribers all combined expand your company’s REACH into the nail market. 

You know that today’s busy professionals want information the way they want it, when they want it, whether 
it’s in their trade journal, on a website, or via a personally delivered e-newsletter. NAILS delivers for you.                  

— Michelle Mullen, publisher
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Reach the “universe” of nail professionals with NAILS Magazine 

DescriptionMarket Segment Circulation

NAILS Magazine reaches active, engaged nail technicians every month. 
The vast majority of these nail professionals are responsible for their 
own product purchases.

Though most of our subscribers tell us they keep their copy of NAILS 
permanently as a reference, 62% say they share their copy with at least one 
other nail tech. That nearly triples your ad’s reach.

Get the attention of new nail techs and students as they’re first learning 
about products and developing product loyalty.

Through high-quality, regularly updated content, your online message is seen 
by an average of 396,539 unique visitors every month on NailsMag.com.

Vietnamese-owned salons account for nearly half the nail industry. 
VietSALON Magazine is written in Vietnamese and run by a Vietnamese 
editorial staff with the resources of NAILS Magazine.

With an average of 4 nail techs working in Vietnamese salons, your  
ad message in VietSALON has a potential passalong of 60,000  
additional readers.

Bonus distribution on the annual NAILS Big Book goes to 200 consumer 
beauty and business editors (influencing the ultimate end-user of your 
products), major trade shows across the country, as well as more than 1,000 
international dealers and associations.

NAILS Qualified Subscribers

NAILS Passalong Readers

Students, New Nail Techs, School 
Instructors, and School Administrators

Average Number of Monthly Unique 
Users to NailsMag.com

VietSALON Subscribers

VietSALON Passalong Readers

Additional Distribution

58,874

137,260

20,000

396,539

15,000

60,000

2,000

Students, New Nail Techs, 
School Instructors,  
and School Administrators
20,000

VietSALON 
Subscribers
15,000

VietSALON Passalong 
Readers 60,000

Additional 
Distribution
2,000

Average Number of Monthly 
Unique Users to NailsMag.com  
396,539

NAILS Passalong  
Readers  137,260

NAILS Qualified subscribers 
58,874

*June 2013                                            Brand Report, Paragraph 1
**Publisher’s own data
***Google Analytics (Jan.-June.2013)

Total Reach: 689,673

*

**
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Print Circulation** 

Nail Salons  34,157

Salons/Spas Offering Nail Services  20,536

Schools 1,153

Beauty Supply Distributors 387

Manufacturers 127

Other (includes tanning salons, hair salons, 2,0583
skin care facilities and others allied to the field) 

Total 58,413

We ensure that the magazine is received by salon professionals, nail technicians, and only 
those related to the field. NAILS has a qualified circulation of 58,413*. Qualified circulation 
means your advertising message is delivered to likely buyers of your products. Our BPA audit 
statement assures advertisers that circulation claims we make are independently verified. 

We help you maximize your exposure to this market in several ways:
>  NAILS strives to keep a balanced circulation that includes nails-only salons, full-service salons, spas and day 

spas, and even mobile and home-based salons.

>  Bonus and Show Distribution: NAILS is distributed at all major beauty shows in the U.S. We also provide 
magazines for shows around the world through our international distribution network.

>  International Distribution: We maintain a high-quality list of international distributors, representatives, 
associations, and salons. We are constantly expanding our sources to bring you more circulation in the areas 
of the world where nail care is growing.

>  Free Subscriptions to Dealers and Reps: We offer complimentary subscriptions to distributors and manufacturer’s 
reps, ensuring your advertising support is seen by those who need it most: the dealers who actually sell your 
product.

>  Partners in Education program: We invest heavily in supporting cosmetology schools and students. We publish 
the Career Handbook, and through our Partners in Education program, schools receive complimentary 
subscriptions to NAILS and certificates for six-month subscriptions for their nail care students. We are launching 
a bi-monthly e-newsletter called Nail School News for instructors and school administrators.

>  NAILS Digital Edition: We offer digital subscriptions to our subscribers that allow readers to click from an ad 
directly to the advertiser’s website. Readers can also print out ads, editorial articles and step-by-steps, and request 
more information from advertisers through our FIFI lead system.

*June 2013                                       Brand Report, Paragraph 3a.

**June 2013                           Brand Report, Paragraph 3a. 
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90% are researching new products. 

80% watch nail related videos. 

74% have a smartphone.

73% have a personal FaceBook page.

60% have a salon FaceBook page. 

85% spend at least an hour online related to nails.

 
Our Readers Are Buyers**  93% Manicures

91%    Pedicures

84% Polish changes

 82% Nail art

71%    Brush-on gel polish

67% Full set acrylics (sculpts)

 67% UV top coat service/gel overlay

62% Specialty manicures/pedicures

59% Colored acrylics

57% Pink-and-white acrylics

55%  Full set acrylics  
(tip-with-overlay)

53% Colored gels

53% Paraffin dips 

51%    Soak-off gels

49% Gels (traditional)

43% Gel toenails

41%   Waxing (for hair removal)  

36% Eyebrow shaping 

 36% Acrylic toenails  

30% Full coverage nail art coatings

 30% Eyebrow tinting

 26% Foot Massage

 24% Wraps (silks or linen) 

22% Makeup application

21%    Fiberglass wraps

 19% Massage & Reflexology

14% Eyelash extensions 

12%    Eyelash tinting

9%  Body wraps 

9%  Airbrush tanning

8%  Powder/glue extensions

8%    Microdermabrasion treatments 
(for hands and feet) 

7%  Tanning 

5%  Non-waxing hair removal

4%  Permanent makeup

I shop in a professional beauty supply store.    89%

I order from an online-only distributor. 38%

I buy products at trade shows. 37%

I order online from a dealer’s catalog. 34%

I order over the phone from dealer’scatalog or deal sheets.  31%

I buy direct from the manufacturer. 27%

I shop in an open-to-the-public beauty store. 26%

I buy from a distributor’s sales consultant.                                          20%    

I buy some products from non-traditional sources 
that don’t carry professional nail supplies. 16.2%

I shop at the drugstore or other general store. 10.2%

I shop from a mobile or van dealer. 2.5%

** Source: NAILS 2012-2013 Big Book

       % of NAILS subscribers who purchase all of their own products  

       % of NAILS subscribers who spend at least $100 a month 
                                                                                            personally on nail products  

       % of NAILS subscribers who shop for products at least once a month 

       % of salons that retail products 

THE SERVICES OuR READERS OFFER:** 

NAILS READERS SHOP FOR 
THEIR PRODuCTS WHERE yOu SELL:**
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THE NAIL BuSINESS IS BOOMINg
Salon Services were $7.47 billion in 2012.

OuR READERS ARE TECH SAVy**



NAILS FILE 
NAILS is designed in four primary “sections”: Business, Technique, Health, and 
Style. Marketers are welcome to submit short stories from the field, profiles, 
events, news, Q&A, story ideas, including photos and other artwork, directly to 
the editor. 

FREEBIES 
We run two monthly product giveaways in our Freebies department. The 
contest is published both in the magazine and online at www.nailsmag.com. 
Participating manufacturers receive all inquiries, a write-up and product photo, 
plus follow-up coverage in the winner’s issue. Submit requests for Freebies to 
Judy.Lessin@bobit.com.

SEEN & HEARD 
Been hobnobbing with celebs lately? Make sure the news gets into Seen & Heard, 
a regular section about celebrity nail sightings. All material in this section is also 
automatically posted on our Hot Off the Presses channel on our website, please 
submit to brittni.rubin@bobit.com

DEMOS 
For this full-page, technical section, you can submit up to 8 photos and steps of 
your product, as well as a style or product shot. Contact Brittni Rubin (brittni.
rubin@bobit.com; 310-533-2491) for more information.

SIgNATuRE SERVICES 
To create a memorable service, many salons take their favorite product and mix in 
a few special touches of their own. We call these “signature services,” and we 
devote a regular section to them. Tell us about a salon that uses your products in 
a custom way to create a signature service, or connect our editors with salons you 
know about. Please submit to brittni.rubin@bobit.com

PRODuCT SPOTLIgHT
 Have you introduced a new product or improved an existing product recently? 
Our products editor Brittni Rubin (brittni.rubin@bobit.com) will be happy to 
answer any of your questions about editorial product coverage. 

 
EDITORIAL OPPORTuNITIES 

NAILS to ENVY
get andkeep

original
NAIL ENVY
Maximum strength 
formula with Hydrolyzed 
Protein and Calcium 
helps nails grow harder, 
longer, and stronger, 
and resist peeling,
cracking, and splitting.

dry&brittle
NAIL ENVY
Moisturizing formula helps 
maintain fl exibility and 
protects with antioxidant 
vitamins E & C.

matte 
NAIL ENVY
Same strengthening 
benefi ts as Original 
Nail Envy, but with
a natural-looking 
matte fi nish.

soft&thin
NAIL ENVY

Strengthening
formula fortifi es soft, 
thin nails with extra 

calcium.

sensitive&peeling
NAIL ENVY

Formaldehyde-free
formula protects against
peeling with antioxidant

vitamin E, kukui nut
oil, and aloe vera to 

soothe sensitive nails.

maintenance
NAIL ENVY

Just the right balance 

of strengthening and 

protective ingredients 

to keep nails in great 

condition. Once your 

chosen Nail Envy formula 

has done its job, 

switch to Nail Envy

Maintenance Formula

to maintain results. 

Call 800.341.9999 or visit www.opi.com 
©2012 OPI Products Inc.

bb2011-12stats.indd   67 11/9/11   1:29 PM
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Go to 
www.nailsmag.com/freebies 

to fi nd web-exclusive 
giveaways.freebies

giveaways!
{and}

.com

Win Big Bucks for Your Nail Art
You have until July 31 to enter the It’s So Easy Summer Fun Nail Art 
Contest. It’s So Easy invites you to show off  your artistic talent and 
win a grand prize of $1,000. Second prize is $500 and third prize is 

$250. For contest details go to www.ItsSoEasyNails.com.

Salon Iris 
Software: the 
Perfect POS 
Solution
One lucky reader will win 
Salon Iris Software (Standard 
Edition) to run your salon 
seamlessly. You’ll see 
increases in client retention, 
customer satisfaction, and 
most importantly profi tability, 
says the company. Salon Iris 
provides easy-to-use tools 
that manage appointments, 

client tracking, inventories, services, reporting, and integrated 
credit card purchasing. It comes with free remote access 
and iPhone and Android apps. Marketing and online booking 
features are available with the Pro Package.

Congratulations to June’s 
Freebie winners

 One reader received RaisEase rests and three readers 
received websites created with the Salon Website 

Template from The Nail Superstore.

To enter to win, go to 
www.nailsmag.com/freebies by August 31

Buff  & Go 
Is a Mobile 
Tech’s 
Dream
One lucky reader will 
win a sleek Buff  & Go 
portable workstation. 
The Buff  & Go opens 
to present a 15” x 16” 
manicure table and spacious foot tub compartment. Other 
features include an ergonomic handle, secure keyed lock, storage 
containers, and a paper towel dispenser. The Hot Hollywood 
collection features new colors including Poppin’ Hot Pink and 
Passionate Purple.

Share Your Love for Zoya and Qtica
The “Share the Love” program from Art of Beauty lets Zoya and 
Qtica customers receive rewards like instant online discounts and 
valuable “love points” simply by sharing links to the Zoya and Qtica 
products they love. Once you have created an account at www.
zoya.com or www.qtica.com, a “Share the Love” button will appear 
on every product page of the website. Click on the button and a 
window will pop up providing a unique personal link to that page 
to be shared via e-mail, texts, Facebook, Twitter, Pinterest, or any 
other social media outlet. This valuable “Share the Love” link is the 
secret to earning discounts and “love points” that can be redeemed 
as valuable coupon codes or gifts. For more information, visit the 
Zoya or Qtica site and click on the “Share the Love“ link on the left 
side of the homepage.

R CONTESO TO

50lations W
ally Beauty Gift 

MMER FUN

na0812freebies.indd   54 6/21/12   11:25 AM
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This October, Essie is releasing its  rst professional LED Gel System, which 
features 36 new shades similar to the brand’s most time-honored, popular 
polishes. Aiming to leave nails in good condition even after removal, a 
keratin-care technology is utilized in each step, and the formula contains pro-vitamins B5 and E 
for forti cation and hydration. Essie Gel lasts up to 14 days. 

1.  Shape and clean the nails, gently pushing back, rather than cutting, the cuticles. Using 
Essie’s Prep & Finish Nail Cleanser and a lint-free nail pad, completely remove nail dust 
and oils, making sure to clean under the nail edge and around the cuticles as well. 

2.  Shake the bottle of Essie Gel Base Coat and apply one thin, even coat, avoiding the cuticles. 
Cap and seal the free edge and cure for 30 seconds using Essie’s LED Lamp. Ensure that the 
client’s  ngertips are on the pre-determined recesses inside the lamp to cure all  ve nails 
properly. The lamp starts automatically once  ngers are in place. 

3.  Apply one thin coat of Essie Gel Color. Apply the  rst stroke down the middle and then apply 
one stroke on each side for full coverage. Cap and seal the free edge and use an orangewood 
stick to remove excess from around the cuticles. Cure for 30 seconds. Apply a second coat, 
following the same steps. 

4.  Apply one thin coat of Essie Gel Top Coat. Cap and seal the free edge and cure for 60 
seconds. To remove gel residue, saturate a lint-free nail pad in Prep & Finish Nail Cleanser 
and wipe. Hydrate the skin around the nail with apricot cuticle oil. 

5.  To remove,  rst lightly buff the shine. Thoroughly saturate an absorbent pad with Essie 
Gel Polish Remover and plac e it on the nail. Wrap the nail in aluminum foil and let it soak 
for 15 minutes. Gently massage the foil at the top of the nail and pull it away from the nail. 
When the gel has lifted from the nail, carefully remove any gel excess with an orangewood 
stick. If the gel is still adhered to the nail, re-wrap it for another  ve minutes. Rub the nail 
with a lint-free nail pad soaked in gel-polish remover to remove any residue. Lightly buff 
the nails as needed.  

Essie’s LED 
Gel System 
Application 

and Removal

For more information, go to www.nailsmag.com/fi fi /21311

demosTECHNIQUE}
1 2 3

4 5

 >>>

na1013demos.indd   82 8/22/13   2:55 PM
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Flowery Professional
585 S. Santa Fe Ave. • Los Angeles, CA 90013 
(213) 687-8600 • (800) 347-7456
fax (213) 620-1295
sales@spilo.com
www.fl oweryprofessional.com
The founders of Flowery literally invented the 
emery board. Today they are the leader in 
products for salon safety, including Purifi les 
disinfectable nail fi les, D-fi les individually 
wrapped disposable fi les and buff ers and foot 
fi le system, D-Kits for manicure and pedicure, 
The Swedish Clover Fot Fil, and File Catty by 
Flowery Nail File Compact.

Footlogix/KvG Group Inc.
1 Westside Dr. #12
Toronto, ON M9C 1B2 Canada
(416) 742-1313 • (888) 442-4408
fax (416) 742-1310
info@footlogix.com
www.footlogix.com
Manufacturer of “pediceutical” pedicure 
products, where “medi” meets “pedi.”

FootsieBath of Beverly Hills
9663 Santa Monica Blvd., #789
Beverly Hills, CA 90210 
(310) 282-8025 • (800) 533-8535
fax (310) 201-0159
info@footsiebath.com
www.footsiebath.com
Manufacturer of the fi rst “professional only” 
pedicure spa and disposable liner system.

Forever French Nail Systems
323 W. Central St. • Franklin, MA 02038 
(781) 726-0361 
fax (781) 762-3156
www.foreverfrenchnailsystems.com
Distributors of Forever French Nail Systems 
gels, acrylics, fi les, buff ers, and sparkle acrylics. 
We specialize in educating nail technicians in 
the proper applications for gel and especially 
pink-and-white acrylics.

Fromm Intl.
603 Dempster St.
Mt. Prospect, IL 60056-4585 
(847) 498-8200 • (800) 323-4252
fax (847) 498-8213
writenow@frommonline.com
www.frommonline.com
Distributor of sundry products in the 
professional beauty industry with an emphasis 
on shears, salon apparel, electrical, and other 
stylist/manicurist products.

EZPinkandWhite
604 Farmington Blvd. • Winchester, VA 22602 
(540) 535-8405 
ezpinkandwhite@gmail.com
www.ezpinkandwhite.com
Manufacturer of a new tool designed to create 
the smile line (in seconds) for doing pink-and-
white nails. We have created the cutters with 
many new shapes to help nail technicians do 
pink-and-white nails easier and in unlimited 
designs.

Famous Names LLC
1050 Wiegand St. • Olivenhain, CA 92024 
(858) 779-1513 • (877) 235-1141
fax (858) 759-7063
linda@famousnamesproducts.com
www.famousnamesproducts.com
Famous Names is a new company specializing 
in two new revolutionary products. Lumos 
Instant Impact Bottom Coat and Lumos High 
Speed Top Coat are both fast-dry products, 
leave the surface of the nail with a great shine, 
and last ‘til the end of the bottles. Famous 
Names will have a few new products arriving 
in 2012!

Fancy Feet (Samantha Kaye Enterprises)
8450 Delongpre Ave., #1
Los Angeles, CA 90069 
(323) 650-3109 
fax (323) 650-3109
Manufactures toeless socks for pedicures. 
Keep feet warm, clean, and fashionable! Seven 
fun colors. “My Fancy Feet make a pedicure 
complete.”

FingerMates
707 10th Ave. • Belmar, NJ 07719 
(732) 681-4411 • (800) 635-2785
fax (732) 280-8351
formula10nails@aol.com
www.formula10.com
One of the original nail treatment companies. 
Based on 20 years of experience, we make the 
best products available.

Fisk Industries (formerly Barielle)
50 Ramland Rd. • Orangeburg, NY 10962 
(845) 398-3340 • (800) 248-8033
fax (845) 398-3357
customerservice@barielle.com
www.barielle.com

>>>
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High Speed 
TOP Coat

Dries with amazing speed as 

it imparts a luminous shine. 

Superior non-yellowing, 

nitrocellulose-free performance. 

Highly chip and peel resistant.

Instant Impact 
BOTTOM Coat 

Applies and dries instantly as 

it chemically bonds to nail plate.

Fuses to become one with color

for unparalleled results!

Visit us at ISSE Long Beach Show, Booth #712

“We’ve got you covered 
  from TOP to BOTTOM”

  - Linda and Jim Nordstrom

Dancer’s Dream.
In the feature fi lm “Black Swan,” the lead 
dancer prepares in her dressing room for a 
gala where she will be revealed as the new 
Swan Queen, and a solitary elegant bottle 
of nail polish briefl y takes over the screen. 
The bottle shown is Zoya nail polish in Bela, 
a delicate pink. 

What the Doctors Ordered.
JellyBath, a spa product that turns water into 
a heat-retaining jelly, was recently featured 
on two TV shows: “The Drs.” and “Dr. Oz.” 
Dr. Lisa of “The Drs.” said, “The idea is that it 
takes away stress, relieves aching muscles…
and it looks kind of fun to me.”

Powerful Polish.
Maria Shriver (shown) and daughter 
Catherine donned NailEZEE’s Power to 
the Purple polish during a Think Purple 
Now fundraiser for Maria Shriver’s March 
on Alzheimer’s benefi ting the Alzheimer’s 
Association. Power to the Purple is part 
of the company’s Polish with a Purpose 
collection, which helps raise money to 
fi ght Alzheimer’s.

Aff ectionate Toward Polish.
In the December issue of Vogue, 
Angelina Jolie wore a sheer polish from 
Wet Paint Nail Glaze System. The polish 
is named Aff ection.

&Seen Heard

Heavenly Metal
Art Club off ers more creative options for nail art afi cionados with Metallic Threads in 
its Sprinkles line. Available in silver, gold, bronze, red, green, aqua, pink, fuchsia, black, 
and mixed packages, these threads help you add dimension to otherwise fl at designs. 
For more information, go to www.nailsmag.com/fi fi /13421.

.com For the latest Seen & Heard items, visit 
www.nailsmag.com/hotoff thepresses.

www.nailsmag.com/fifi/13240
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signature services

Savvy Chic Nail Cottage uses:
OPI Eff ervescent Soak, Skin Renewal Scrub, Rejuvenating Serum, 
Finishing Butter, BondAid, GelColor system, and N.A.S. 99 Nail 
Cleanser; fresh lemon and lime slices; warmed massage oil; 99% 
isopropyl alcohol.

1.  Add one scoop of OPI Eff ervescent Soak to a glass manicure 
bowl, then add fresh sliced lemons and limes and one cup of 
warm water. Let your client enjoy the soak for a few minutes.

2.  Remove one hand at a time to pat dry, prepare cuticles, and 
trim and shape the nails.

3.  Exfoliate the client’s lower arms and hands with OPI Skin 
Renewal Scrub.

4.  Wrap the client’s lower arms and hands in hot towels, gently 
squeezing and pressing on the hot towel-covered areas to 
increase circulation.

5.  Remove the scrub by wiping with warm towels. (Use addi-
tional warm towels if necessary to ensure all scrub has been 
removed.) Massage the client’s hands with warmed massage 
oil. Cover each hand in a plastic bag and a warming mitt for three 
to fi ve minutes. Wipe away the excess oil with a warm towel. 

6.  Apply OPI Rejuvenating Serum to the backs of the client’s 
hands. Top it off  with an OPI Finishing Butter light massage.

7.  Clean the client’s nails with OPI N.A.S. 99 Nail Cleanser.
8.  Apply OPI BondAid to the client’s nails. Apply the OPI GelColor 

system to the client’s nails, following the manufacturer instruc-
tions. Wipe the client’s nails with 99%  isopropyl alcohol.

Sugar on Top Manicure
Savvy Chic Nail Cottage, Lakewood, Calif.

1

4

8

TECHNIQUE}

price: $35

na1012sigservs.indd   76 8/22/12   10:59 AM

*All material submitted to the print magazine is automatically considered for our 
website: nailsmag.com. All digital images must be 300dpi or above. If images are too 
large to e-mail, we will provide instructions for uploading to our ftp site upon request or 
you can send images on CD.

We welcome contributions to our print magazine. For a complete editorial 
contact list, see the handy chart on the last page of this booklet.
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NAILS CAREER HANDBOOK PREMIUM PACKAGE…………..…....…$3,300
Includes full-page 4/C ad, full-page advertorial, and Hot Products selection in print 
and in the digital edition

NAILS BIG BOOK PREMIUM PACKAGE……………………….….…..…...…$4,200
Includes full-page 4/C ad, full-page advertorial, highlighted logo listing in print 
and online directory, and Website Showcase ad

WEB RATES………….………........SEE ONLINE OPPORTUNITIES PAGES 10-13
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TARgET SPECIFIC MARkETS 2014 Career Handbook

The NAILS Career Handbook provides a unique branding opportunity for marketers, allowing you to reach 
brand-new and potential users right when they’re discovering products. You also reach school administrators 
and instructors, who influence their students. The Career Handbook has been directly requested by the 
school administrators who receive it.

>  Your advertising message lasts. As an annual edition, The Career Handbook has a durable shelf-life, and 
our surveys tell us that readers keep this edition handy as they enter the professional nail industry.

>  Whether you have a fully developed ad campaign or are just starting out, we have ad options for 
companies big and small. As a bonus, your ad will automatically be included in the digital edition of 
The Career Handbook, which can be viewed all year long online at www.nailsmag.com/career-

2013

career handbook

THE ABCs OF 
SANITATION

The Most Clickable 
Nail Websites

“In My First 
Year, 
I Learned…”
[LESSONS 
FROM 
VETERAN 
NAIL TECHS]

12 Multiple-Choice 
Tests to Prep You 

for the Real World

Quiz 
Yourself

job search?
Are You 
Ready for Your

naCH13_cover.indd   1 6/12/13   11:35 AM

Circulation: 20,000 students and new nail techs
Ad Close: April 17, 2014

Materials Due: april 22, 2014

}

Advertorials — Our 
premium package includes a 
full-page, 4/C advertorial 
that you write or we ghost-
write. This specialized and 
expanded format is the 
perfect complement to 
traditional image-building 
advertising.

how do I create a color-blocked nail design?

Make a bold and bright statement with color-blocking – a technique where blocks 
of solid color are placed next to each other in different shapes and sizes for a visu-
ally appealing effect.  Using EzFlow’s Color Blast Neon Acrylic Collection, you can 
offer your clients this latest craze in acrylic nail designs by following these steps:

Step 1 (Nail Prep): Prepare the nail for extensions with either nail forms or nail tips.

Note: All colored balls will be drier in consistency, using less monomer than normal.

Step 2: Start with picking up a dry ball of Pink Spark (or desired color), and pull 
to desired geometric shape.  Using the point of the brush, refine edges of shape.  
Press to even out shape.

Step 3: Using your compilation of colors, repeat Step 2 to create varying geomet-
ric shapes in different areas of the nail.  The following order of colors was used to 
create the nail below: Pink Spark, Purple Flare, Coral Blaze, Dayglow, Fuschia Flash, 
and Lime Light.

Step 4: Cap the nail with EzFlow A Polymer Clear Powder.

Step 5: File and buff using EzFlow files, graduating from White Tiger (100/100) to 
Sand Shark II (240/280), and seal with UV-30 and Never Yellow Sealer.

www.ezflow.com

EzFlow

frequently asked questions

www.ezfl ow.com

With EzFlow 

     You Can...
2 3 4 5

naCH212_FAQ.indd   55 6/7/12   4:30 PM
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RESOURCES

This paid advertising section 
contains information on 
other companies whose 
products and services you 
might want to check out. Log 
onto www.nailsmag.com/fi fi  
to get more information on 
all your favorite products.

RESOURCES

Dollar Nail Art
The largest collection of Nail Art Transfer Foil Rolls 
anywhere, from simply elegant Gold & Silver to dynamically 
patterned colors. Over 90 Vibrant Styles Available.

Dollar Nail Art
(954) 564-6303

www.dollarnailart.com
www.nailsmag.com/fi fi /24103

Sheba Nails
Sheba Nails International is a fi ngernail and nail art product 
manufacturer based in USA. We off er a large variety of nail 
products including UV gels, soak-off  and color UV gels, 
fi berglass, acrylics, odorless acrylic and many diff erent 
forms of nail art — Color Gel Nail Art Pens, Disco Ball Mirror 
Pieces, Tropical Sands, Cracked Egg Shells and much more.  
Our brand name is Sheba Nails but we also off er OEM 
products for private label customers.

Sheba Nails International
(313) 291-8010

(800) 642-3236
www.shebanails.com 

www.nailsmag.com/fi fi /24145

Erica’s
After 22 years of business, Erica’s product line has earned the 
reputation of “Simply the Best.” Don’t believe it? Just Google 
it! Erica’s electric fi les and diamond cutting tools are a hot 
topic in today’s nail industry. 

Erica’s expert staff  is here to educate and lead nail techs to 
discover the right product for them. Whether you specialize in 
pedicures, gels or acrylics, the friendly staff  at Erica’s will help 
lead you to success. Proud to be an American manufacturer!

Erica’s ATA
(877) 909-7181

www.ericasata.com 
www.nailsmag.com/fi fi /17137

naCH11resources.indd   81 5/16/11   4:04:49 PM

MARKETPLACE

NAILS Magazine, 3520 Challenger St., 
Torrance, CA 90503 • 310/533-2400  

www.nailsmag.com

PLEASE CONTACT:

Mary Baughman - East Coast
310.533.2412
mary.baughman@bobit.com
 
Michelle Mullen - West/Canada
310.533.2465
michelle.mullen@bobit.com

Would You
Like to Advertise

in the

?MARKETPLACE

DECO POLISH RACKS

www.decopolishracks.com  
Functional modern art for your salon

www.nailsmag.com/fifi/17150
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Kami Nail Art® 
Kami Nail Art® offers the most 
extensive line of USA made 
professional nail art with hundreds 
of dazzling products including: 
Glitter, Confetti, Foil, Nuggets, 
Pearls, Paints, Art Brushes and 
Tools, Decals, Striping Tape, 3-D 
Flowers, Lace, Snakeskin, Glass 
Jewels, Rhinestones, Earthstones, 
Rock Candy, Art Kits, Metallic 
Pearls and Leaves, Organizers, 
Bullion Beads, PLUS Swarovski® 
Crystals — 35 colors in sizes 5, 7, 9, 
12, and 16. Kami Nail Art® — The 
#1 choice for nails professionals! 
Download the Kami catalog at 
www.kaminailart.com. Order 
online at www.nailsuppliesdirect.
com — your complete Kami Nail 
Art® source.
(800) 344-3299
www.kaminailart.com

www.nailsmag.com/fifi/17235

www.nailsmag.com/fifi/17266

http://www.bagsrep.com
mailto:sales@bagsrep.com

www.nailsmag.com/fifi/17309

Deluxe 
Stainless Steel 
Stir Spatula

Stainless Steel Mini 
Measuring Spoons, 3 pc set

Deluxe 6 on. Gem Tweezer and Scoop

* Dash 1/8 tsp., pinch 1/16 tsp., 
and smidgen 1/32 tsp 
* Choose the right size to 
measure your glitter for perfect 
recipes every time!

* 6 3/4 in. long with 2x5/16 
in. spatula 
* Stir your pot or bottle gels 
for perfect color consistency
* Scoop loose glitter and 
gemstones
* Pluck Fimo Clay Cane 
slice from your stash

* Use the scoop for sprinkling glitter into 
      gel for Rock-Star eff ects 
           * Sharp tweezer end for precision 
  placement of nail art

www.beautytech.com/shoppe
sales@beautytech.com   1-631-981-1273

BBeeaaautyyyTecchh
TOOLS

www.nailsmag.com/fifi/17160

naCH12money.indd   91 6/8/12   3:31 PM
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Hot Products

AKZÉNTZ
Akzéntz has a line of brush-on, soak-off  gel polish called 
Luxio. The soak-off  gels come in polish-like bottles 
and brush on easily like polish, while soaking off  in 10 
minutes. The colored gels will last without any chipping, 
smudging, cracking, or lifting, and have 52 custom 
colors for your clients to choose from.
(800) 720-7833
www.akzentz.com
www.nailsmag.com/fi fi /17305

IT’S SO EASY 
Nail art possibilities are endless with over 
100 colors from It’s So Easy. Available in 
a beautiful variety of glitters, crèmes and 
neons, the water and nail polish-based 
formulations come in a convenient 1/4 oz. 
bottle with a fi rm, fl exible brush for easy 
movement.  The It’s So Easy Stripe Rite 
Brush and Polishes are available at Sally’s 
Beauty Supply and other fi ne beauty supply 
stores nationwide. 
(800) 621-9585
www.itssoeasynails.com 
www.nailsmag.com/fi fi /17204

BACKSCRATCHERS
Students, educators, and salons worldwide 

are using Backscratchers SeptiFile 
Sanitizable Filing System with each 

client service to protect their clientele 
from cross-contamination as well 
as to save time. Simply remove 
and discard SeptiFiles’ used 

abrasives, disinfect the fi le handle in 
Backscratchers Cavicide, and apply new 

abrasives. Sanitation is the key! 
(800) 832-5577
www.backscratchers.com
www.nailsmag.com/fi fi /17111

EN VOGUE
Lac It! Gel Polish applies like a polish yet has 
the durability of a gel.  Enhance your service 
while saving time. Say goodbye to chipping, 
smudging, and long drying times. Your client 
will enjoy long lasting chip resistant nails that 
stay glossy for weeks. Lac It! and Love It!
(888) 659-5559
www.envoguenails.com
www.nailsmag.com/fi fi /17203GENA SPA PRODUCTS

Unveil soft, smooth feet with Gena® PediSpa™. 
Our new look and formulas are infused with 
argan oil complex including AHA’s and vitamins 
A, B, D, & E to nourish and hydrate. A system of 
pedicure products that off er a relaxing experience 
with aromatic scents of: lavender, eucalyptus, 
mint, and green tea. Indulge with Gena’s PediSpa 
Pedicure System and revitalize skin while off ering 
the ultimate spa experience.
(800) 621-9585
www.genaspaproducts.com
www.nailsmag.com/fi fi /17123

CLEAN + EASY 
clean + easy’s BAREzilian is a full-body wax 
that removes it all, from fi ne peach fuzz to 
thick coarse hair. The hard wax adheres to the 
hair, not skin, so skin is left feeling soft and 
smooth with no residue. It can be used on 
delicate areas so go ahead and dare to be bare. 
(800) 621-9585
www.cleanandeasyspa.com
www.nailsmag.com/fi fi /17247

naCH12hotprods.indd   94 6/8/12   4:48 PM

Resources — Each resource 
ad is 1/4 page, 4/C, and 
includes a reader service 
number for sales leads. Just 
provide a photo or logo, plus 
100 words of copy, and we 
do everything for you.

Marketplace — Allows 
smaller advertisers a chance 
to connect with our audience 
without the expense of 
developing advertising 
material. It is the ideal place 
to advertise distributor 
catalogs, skin care products, 
tanning lines, or other add-on 
salon services.

Hot Products — Dramatically 
photographed and laid out like 
editorial, the Hot Products  
section piques the interest of 
potential new users. Simply send 
your product or a photo, plus 75 
words of descriptive copy, and 
we do the rest.

Career Handbook Ad Rates

Career Handbook Ad Opportunities 

premium packaGe   $3,300
(Best Value!)  
Includes a full-page 4/C ad, a  full-page  
4/C advertorial, and Hot Products ad. 

Full-page display ad $2,800

2/3 page display ad $2,200

1/2 page display ad $1,800

1/3 page display ad $1,200

1/4 page display ad $800

Resources pages (4 per page) $495

Marketplace (9 per page)    $295

Hot Products (5-6 products per page)  $395

Cover Sticker/Inserts/Outserts    
Talk to us directly for a quote.
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EVERYTHING YOU NEED TO KNOW ABOUT THE NAIL INDUSTRY

2012-2013 WWW.NAILSMAG.COM

56%

THE 
SALON START-UP 

GUIDE

SECTION:
BONUS 

STATE BOARD DIRECTORY
MARKETERS, CONSULTANTS, 
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1st National Processing

Increase sales and stop losing clients with products from 

1st National Processing. We off er a variety of credit card 

machines, smartphone systems, multi-merchant terminals, 

tip programs, in addition to salon POS hardware and 

software. Free equipment placement and a 24-hour set up. 

Superior service and support with next-day deposits.

1st National Processing

(866) 499-5722

www.1nbcard.com/nails

www.nailsmag.com/fifi/24235

resources

Atwood Industries

We are the “Electric Filing Experts.” We manufacture 

and distribute the fi nest machines and bits available — 

guaranteed! We service and repair most “quality” machines 

— quickly.

Atwood Industries

(800) 451-6733

www.atwoodindustries.net

www.nailsmag.com/fifi/24147

This paid advertising section contains information on other companies 

whose products and services you might want to check out. Log onto www.

nailsmag.com/fifi to get more information on all your favorite products.

bb2011-12resources.indd   164

11/10/11   4:29 PM
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1st National Processing

40 Underhill Blvd., #2G

Syosset, NY 11791-3421 

(877) 964-1622

fax (516) 921-9488

sales@1nbcard.com

www.1nbcard.com

1st National’s Nail Salon Credit Card Processing 

is custom designed for convenience, effi  ciency, 

and overall savings. Nail salon merchants 

need a very low rate and an extremely low 

transaction fee or no transaction fee at all and 

1st National off ers both programs. Nail salon 

merchants will have the ability to accept credit 

cards, debit cards, and check cards and can 

add other point of sale merchant services such 

as check guarantee, gift cards, value cards, 

and loyalty cards.

Action Bag Co.
1001 Entry Dr. • Bensenville, IL 60106 

(800) 301-0852 

fax (630) 766-2063

info@actionbag.com

www.actionbag.co
m/Nails

Provides retail bags, gift cards and packaging, 

merchandising materials, promotional and 

marketing products for the professional beauty 

industry. Specializes in stock and made-to-

order custom products.

ADI Cosmetiques
5570 Upper Lachine Rd.

Montreal, Quebec H4A 2A7 Canada

(514) 369-0039 • (800) 406-2747

fax (514) 369-9477

www.adicosmetics.ca

Aerovex Systems Inc.

6370 Copps Ave. • Madison, WI 53716 

(608) 222-2022 • (800) 288-2023

fax (608) 222-2704

info@aerovexsystems.com

www.aerovexsyste
ms.com

Manufactures and distributes salon air 

purifi ers and ventilation systems. Maker of 

“The One That Works” salon air purifi er, 

helping you meet and exceed OSHA and EPA 

clean air standards.

Air Impurities Removal Systems Inc. 

(Salon Pure Air)
166 N. 121st St. • Wauwatosa, WI 53226-3802 

(414) 257-1770 • (800) 236-1889

fax (414) 257-3594

salonpureair@airsystems-inc.com

www.salonpureair
.com

Air Impurities Removal Systems’ unique Salon 

Pure Air fi ltration system for nail salons will 

allow you to maintain a healthy environment 

for you and your clients.

Akzéntz Nails
106-2971 Viking Way

Richmond, BC V6V 1Y1 Canada

(604) 278-5851 • (800) 720-7833

fax (604) 278-5871

contact.info@akzentz.com

www.akzentz.com

The Akzéntz name is recognized worldwide 

for high-quality professional nail products. 

Specializing in the fi nest UV gels, nail 

supplies and tools, Akzéntz is leading the 

professional nail industry through product 

innovation and training.

Alfalfa Nail Supply Inc.

11488 S. Choctaw Dr. • Baton Rouge, LA 70815 

(225) 274-9272 

fax (225) 274-9353

www.buynailsdire
ct.com

Alfalfa is a manufacturer and retailer of 

pedicure spas, salon furniture, and all other 

salon products.

All Season Professional Aspire

29120 Avenue Paine • Valencia, CA 91355 

(661) 257-5855 • (800) 762-6245

fax (661) 257-5856

questions@aspnail.com

www.aspnail.com

Manufacturer of artifi cial nail systems, natural 

nail care products, and accessories.

Allure Nail Supply
29 W. 14th Ave. • North Kansas City, MO 64116 

(816) 231-2279 • (866) 986-2457

fax (816) 817-1875

info@allurenailsupply.com

www.allurenailsup
ply.com

We off er our customers the most complete 

product lines. We currently off er CND, EZ 

Flow, Entity Beauty, Tammy Taylor Nails, 

Cuccio, China Glaze, IBD, Color Club, LeChat, 

and much more.

Americanails
5454 W. Crenshaw St. • Tampa, FL 33634

(813) 960-2780 * (877) PNI-4447

fax (813) 961-7221

info@americanails.com

www.americanails.com

Global manufacturer of many leading 

professional brands of acrylic, UV/LED gel, 

gel lacquer, wrap system, nail tips, treatments, 

implements, fi les, brushes, electric fi les, 

lamps, nail art supplies, depilatory waxes, 

spa manicure and spa pedicure products, and 

many high quality nail supplies.

American Dawn Inc. (ADI)

401 W. Artesia Blvd. • Compton, CA 90220

(310) 609-3240 • (800) 627-5839

fax (310) 223-2014

salonproducts@americandawn.com

www.americandawn.com

Manufactures towels, blankets, and other 

textile products for beauty, barber, nail salons, 

spas and estheticians, as well as welcome 

entrance mats.

American International Industries (AII)

2220 Gaspar Ave. • Los Angeles, CA 90040 

(323) 728-2999 • (800) 621-9585

fax (323) 728-1100

customer_service@aiibeauty.com

www.aiibeauty.com

For more than 35 years, AII has been the 

leading manufacturer and worldwide 

distributor of innovative, quality beauty 

products, including 5-Second Nail Glue, 

Andrea, Ardell, Body Drench, clean + easy, 

Clubman-Pinaud, EZ Flow, Gena, GiGi, ibd, ’N 

Rage, SuperNail, China Glaze, Winning Nails, 

Waterworks, ProLinc, and Seche Vite.

Antoine de Paris
P.O. Box 1310 • Solvang, CA 93464 

(805) 688-0666 • (800) 222-3243

fax (805) 686-0033

www.antoinedepa
ris.com

Off ers precision, handcrafted Nippers by 

Antoine Cobalt Inox France, featuring the 

Antoine de Paris engraved handle. For over 

35 years, our tools have proven quality and 

durability that will last 10 times longer than 

any imitation.

>>>
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The NAILS Big Book is the nail industry’s one-stop resource for information. It is referred 
to repeatedly during the year by nail technicians. 42% of our readers keep the Big Book 
forever and 87% refer to it during the year. 

Your image advertising reaches the ultimate end user. We do a PR campaign to all the 
major beauty magazines and business press, which has resulted in extensive press 
coverage of the nail industry.

We send additional copies of The Big Book to nail and cosmetology schools, to every 
recognized domestic and international nail care association, and to 1,500 beauty distributors. 

You’ll find a program that suits any budget…from full-page image advertising to 
advertorials we create for you to a Web Showcase or Marketplace ads. As a bonus, your 
ad will also be automatically included in the digital edition of The Big Book. 

Ad Close: october 17, 2014
Materials Due: october 22, 2014

Big Book Ad Opportunities

Premium Package  (Best Value!) $4,200
Includes a full-page 4/C ad, a full-page 4/C advertorial, 
highlighted logo listing in print and online directory,  
and Website Showcase. 

Full-page display ad $3,060

2/3 page display ad $2,295

1/2 page display ad $1,836

1/3 page display ad $1,224

1/4 page display ad $887

Resources pages (4 per page) $695 
Feature your product or service in a nicely designed section that 
showcases your product. This includes a 1/4 page ad, a product 
photo, detailed description, and a reader service number.

Website Showcase (6 per page) $245 
A graphic directory that showcases your website in a 1/6 page 
ad, including 50 words of copy, your highlighted web address, 
and a screen capture of your actual site.

Logo in Marketers Directory listing $250 
(in print and online)

TARgET SPECIFIC MARkET 2013-2014 Big Book}
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Americanails™www.americanails.com
Americanails™ is the manufacturer of over a dozen leading 
professional brands recognized around the world, including 
Nouveau Nail, Xtreme Nail, Lightspeed, Profiles, and more. 
Visit our website to see our complete brand portfolio, current 
promotions, instructional videos and dealer locator.

China Glazewww.chinaglaze.com
China Glaze’s website is perfect for the seasoned professional. It 
includes information on the most recent collections, customized nail 
swatches, new trends, and nail art. A compilation of our most recent 
press along with links to our Twitter, Facebook, and China Glaze blog 
are also included.

Akzéntz
www.akzentz.com
Akzéntz is one of the most renowned brands of nail products 
worldwide. Akzéntz offers three different lines of UV gels. Luxio 
UV/LED Soak Off Gels are 100% gel in a polish bottle with 36 
colours and four shimmery effects. Options Soak Off Gels are 
versatile, easy to soak off and available in over 130 colours. Classic 
UV Gels (file off) are flexible, strong, and available in different 
viscosities and shades. Akzéntz has it all to suite your individual 
needs. Find your nearest authorized Akzéntz distributor on our site.

Artistic Nail Designwww.artisticnaildesign.com
Artistic Nail Design Colour Gloss Soak-Off Gel is a versatile product 
that is the ultimate long-lasting, non-peeling, quick light-cured, chip-
proof manicure that provides a super-shiny finish that lasts for up 
to 21 days! Visit  www.artisticnaildesign.com  for more information 
about Artistic Nail Design.

who’s whoon the web
Looking online for nail industry information? Try browsing these information- 

and resource-filled websites. Use this handy reference to locate more 

information about your favorite products and companies via the Internet.

bb2011-12webshowcase.indd   166
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CND
www.cnd.com
CND’s website features an exclusive VIP area with access for nail
professionals only — promotions, salon referral search, classes and 
educational events, and online MSDS. Educational tools include 
downloadable step-by-steps, product profiles, tech notes, and 
troubleshooting. Our “Business-Building Resources” section helps 
professionals promote their businesses with customizable marketing 
and promotional materials. The ShellacTM section is full of interactive 
and educational pages to learn everything you need to know.

en Vogue Sculptured Nail Systems Inc.
www.envoguenails.com
On our home page you will find everything you need at the click 
of your fingertip. Distributors, product descriptions, application 
techniques and upcoming tradeshows.

Erica’s ATA Inc.www.ericasata.com
Welcome to Erica’s ATA Inc. We are a leading manufacturer in 
diamond cutting tools specializing in diamond bits for acrylic and 
gel nails. We service and distribute electric files all around the 
world, including the MT-20, Micro Pro BP, Pro-Tech 300, and nail 
vacuum system. Check out our new website at EricasATA.com.

Cina Pro
www.cinapro.com
The Cina Pro website is a great way to view and keep up on the hottest 
nail art trends, upcoming deals and inspirational nail art. The website 
includes a three-level sign-in process for dealers, export customers, 
and salon professionals. Techs are just a click away from discovering 
Cina Pro products that are made with the highest-quality materials 
and engineered for brilliance, durability, and ease-of-use. Best of all, 
it’s now packaged in assortments that work for the nail professional.

Dashing Diva Professionalwww.dashingdivapro.com
Dashing Diva invites all beauty professionals to explore our 
innovative line of patented professional products. Discover the 
simplicity, ease, versatility and value of our nail care line. Learn 
how our products help you grow your salon business and revenue. 
Browse our designs, view product demonstrations, and locate a 
distributor near you.

EZ Flow Nail Systemswww.ezflow.com
A comprehensive system of products for the beginner and the 
advanced, including competition formulas used worldwide. Click 
on the “Education” tab to see classes happening near you. Acrylics, 
gels, wraps, and accessories — EzFlow has it all because “with 
EzFlow, you can.”

bb2011-12webshowcase.indd   167
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WHICH BEST DESCRIBES YOUR CURRENT EMPLOYMENT SITUATION? 

I am the ONLY nail technician 

working at this location........................ 54% 2 nail techs........................................... 17% 3 nail techs.....................................10% 4 nail techs................................ 7% 5 nail techs..........................4% 
6 nail techs....................2% 

7+ nail techs...........6%

HOW MANY NAIL TECHNICIANS WORK AT 

THIS LOCATION (INCLUDING YOURSELF)?

9%  specifically prohibit nail techs 

from wearing jeans. 
5%  have a dress code that allows 

either a daily color scheme change or 

more casual attire on weekends.1%  specifically prohibit open-toe 

shoes, flipflops, shorts, sweats, midriffs, 

sneakers, or cleavage-revealing attire.

DOES YOUR SALON HAVE A DRESS 
CODE OR REQUIRE A UNIFORM? *YES 34%

Nail technicians and nail salons have been trying to create a more professional 

environment in the salon, enforcing dress codes, strict adherence to booth rental 

rules, and staying alert for constant innovation.

A CLOSER LOOK AT SALON LIFE

white lab coat or jacket 4%

“trendy/stylish” attire 3%

all white or white & accent color (but not black) 2%

nice jeans 1%

Salon manager or nail dept. manager (NOT doing nails)

Nail technician (employee) Cosmetologist Student or apprentice

Other

1%

Salon owner (NOT doing nails)

3%

Salon manager or nail dept. manager (doing nails)

5%
6%

Nail technician (booth renter or salon 
owner doing nails)

55%

9%
14%

IF YOU DO HAVE A SALON DRESS CODE, WHAT IS IT?*

HOW WOULD YOU DESCRIBE YOUR SALON? 1 Day/hotel/destination spa
Mobile- or home-based salon

Full-service salon offering nails

School 

Other

Nails-only salon

56%
29%

4%
3%

2%
6%

7%

business casual or common-sense 

dress code 26%

salon-branded top or salon uniform/

smock/apron 24%

black & white or black & 

an accent color 21%

all black 13%

scrubs 6%

 >>>
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With over 3.8 million page views a month, NailsMag.com is THE 
place to be online if you want to interact with nail professionals from 
all over the world. 
> 2.85 million page views*
> An average of 396,539 unique visitors a month
> An average of 5.4 page views per visit**

Like most cutting-edge websites, NailsMag.com tracks ONLY 
human, non-robotic traffic, ensuring that your ad is genuinely seen 
by a user rather than by a search engine spider (we use independent, 
third party vendors to report our site traffic). Ad performance is also 
tracked independently, and we have a team of experienced web 
professionals who can review your ad material for best practices, 
make recommendations based on our SEO experience, and will 
provide regular reports on your performance, whether it’s a banner, 
e-promotion, or custom program. 

We can create practically anything your team is able to imagine. We can put together 
microsites, landing pages, lead-generation programs, white paper downloads, or something 
tailored to your specific company. For a sample of a recent project, visit www.nailsmag.
com/90days. We created a custom e-newsletter for a client that included interactive 
calculators, a 90-day e-mail program, banner ads, e-mail address collection, and a hosted 
microsite. Ask us how we can help build a program to suit your brand.

Deliver your customized message directly to the in-boxes of our highly qualified subscribers. 
We can produce and deliver an e-mail promotion to more than 55,000 in-boxes. You 
provide the material or we can assist with development. E-mail promotions are ideal for 
company announcements, calls to action, recruitment, and developing an e-mail list. 

Rates: $30 per thousand or $1,500 for the complete list.
Choose demographics on most names for partial list rentals.

E-MAIL MARKETING

CUSTOM ONLINE PROGRAMS

}
NAILS ONLINE OPPORTuNITIES www.nailsmag.com}

How Tech-Savvy Are 
Nail Professionals?* use Facebook 

regularly
access the Internet 
to do research of the 
nail business

average hours per 
day spent online 
for work

>> >> >>

10
Visit mediakit.nailsmag.com for the most up-to-date media information on NAILS Magazine, VietSALON Magazine and www.nailsmag.com.

* Source: NAILS 2012-2013 Big Book

* June 2013                             Brand Report   ** Google Analytics

chatting with 
other nail techs 
(word of mouth)

>>



NailsMag.com has 6 targeted, topical channels where nail professionals go to read and 
learn more about their specialty, whether it’s pedicuring or running a “green salon.” Each 
channel features varied content, including feature articles, photo galleries, video, news, 
Q&A, and demos. Marketers are welcome to submit any editorial content at no charge. 
Current channels include The Conscious Salon (green business practices), E-files (all about 
electric files), Nail Art, Feet, and Style (everything from polish colors, nail trends, and 
runway fashion). Channels are ideal for generating traffic to your website, increasing 
brand awareness, and communicating directly with nail techs. 

Rates:   exclusive channel sponsorship is $2500 per month  
 

Own all of the advertising units on a targeted content page. As a roadblock advertiser you 
own all of the advertising real estate that allows you to position your brand with the content 
your customers and prospects are specifically looking for. 

Rates: $2500 per roadblock

The Nail Art Gallery is kind of a cross between Facebook and Flickr — users can 
create a personal profile, become a fan of other nail artists, and upload all of their 
nail art photos in one easy-to-share place. Our original version of Nail Art Gallery 
was the single most popular section of our website, but we felt it had some 
limitations. This new version is much improved, allowing users to upload images, 
tag their photos by theme or products they use, and they can browse others’ work 
easier as well. They can upload their images and step-by-steps and then post 
them to Facebook and Pinterest with one click. Advertising in Nail Art Gallery 
guarantees you maximum online exposure to an active professional audience. 

NAILS editors, salon coaches, salon owners, competitors, students, and nail techs offer tips and share 
their experiences on a wide variety of nail-related issues on our NAILS blogs, including Blueprint of a 
First Year, The Coaching Chronicles, From the Editors, Maggie Rants (and Raves), Viet (Salon) Voice, 
365 Days of Nail Art, Competition Insider, and Nails 101: A Student Blog. Sponsorship includes banner 
advertising on the blog homepage and logo inclusion in blog promotions. Blog sponsorships are ideal 
for branding, creating community, identifying with enthusiasts, and driving traffic. 

Rates: $300-$750 per month (3-month commitment required)
             $1200 per month to sponsor all blogs

CHANNEL SPONSORSHIP

NAIL ART GALLERy

BLOG SPONSORSHIP

ROADBLOCK

11



Attention-grabbing banner options provide you with a very cost-effective way 
to build your brand and provide additional impact to your print advertising 
program. Banners build brand awareness, drive traffic to your website and can 
help you develop highly qualified leads. You can create a dynamic banner ad by 
adding video, Flash, or rich media. 

Rates: $350-$1800 per month

Video can provide an innovative avenue to present your brand. This is an 
excellent way to demonstrate your products or introduce your company’s 
philosophy. A short impactful video can add visual impact to your overall 
marketing campaign.  NAILS welcomes video submissions from marketers at 
NO CHARGE. We have one attention-getting premium position (rotating 
with a maximum of three ads) on the NAILStv page. We also offer keyword-
logo tags, which when clicked serve up all videos where your product is 
mentioned or used. All videos are housed on our own server, are converted to 
a web-friendly format, and uploaded by our web team. 

Rates: $350-$750 per month 

This includes a wide variety of technology-driven advertisements. 
Rich media includes expandable ads, site overlays, floating ads, 
page takeovers, backgrounds, cursor ads, and audio ads. These 
high-impact marketing vehicles can provide an exciting way of 
driving new customers to your products. Material for rich media 
should be provided by client. 

Rates: Depend on specific campaign. 

BANNERS

NAILStv 

RICH MEDIA

www.nailsmag.com}

12
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Starting as a page curl in the upper right corner of the home page, when 
moused over the page peels down to present a 489x485 advertisement. 
This dramatic presentation is certain to bring attention to your brand 
and visitors to your website or campaign-specific landing pages.  

Rates: $2000 per month

These high-impact advertisements are presented before a content page. Imagine the 
results you will receive from a full “page” advertisement that is presented to the visitor 
before the visitor actually enters the website. This premium ad placement will bring 
your brand and product line to the attention of every targeted web visitor. 

Rates are cpm-based. 

PRESTITIAL

Web seminars, or “webinars,” are unbeatable marketing solutions that 
target your customers by providing them the industry information they 
want and need. Audiences receive real-time interaction with key 
industry experts to discuss new solutions and industry trends via live 
online presentations. We offer turnkey solutions (where we develop 
content, provide a session leader, conduct all pre- and post-webinar 

marketing) or “a la carte” options, depending on your need. Web 
seminars are guaranteed high-quality lead-generators: When someone 
commits to a webinar to view a product demo or hear an online 
seminar, they are someone genuinely interested and a potential buyer. 

Rates: call for quote 

NAILS offers a digital edition of our print magazine (and all supplements), created 
with “flip book technology,” which allows you to turn pages as naturally as you would 
a print magazine. To see the digital edition in action, go to http://nailsmag.epubxp.com. 
The digital edition drives traffic to your site, fosters interactivity with readers, can help 
you gather e-mail addresses, do a survey, or conduct a contest. We can animate your 
print ad for the digital edition, link up to video or audio files (we host), or provide 
custom URLs if you want users to go to specific areas on your site.  

Rates: Depend on the features desired. 

WEB SEMINARS

NAILS MAGAzINE DIGITAL EDITION

PAGE PEELS
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Build Brand Awareness

Introduce New Product

Generate Industry Buzz

Drive Direct Sales 

Launch a New Company or Brand

Generate Leads

Drive Web Traffic 

Build User/Salon Database 

Drive Sales into Distributors

Support Distributor Event 

Get Samples Out 

Promote Bimonthly Deals/Specials

Recruit Personnel 

Support Educational Efforts

Cultivate School Market, Strengthen New Tech Awareness 

Open and Develop Vietnamese Distribution 

Develop Regional Domestic Business

Develop International Business

No Ad Agency/Limited Resources for Ad Material

pRint
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MARkETINg CHECkLIST Challenges and Solutions}

What are you trying to do? Use this planning tool, with 19 of 

the most common marketing challenges and solutions, to  

help you focus on what you want to achieve with your 

advertising and allow us to customize something that will 

work around your goals and your budget.
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Talk to your sales representative about 
how to get FIFI creating sales leads for 
you in our next issue.

Mary Baughman — East Coast
(562) 377-0465

mary.baughman@bobit.com

Shannon Rahn — West/Canada
(310) 533-2434

shannon.rahn@bobit.com

and I’m here to bring 
you ROI — Return on 
[your] Investment. 
I represent a sales lead 
generation program for 
NAILS advertisers that 
has resulted in over 
30,604 direct leads in 
2011. Unlike traditional 
reader service programs, 
our Fifi program tracks 
all LEADS, including 
those that come via the 
web, telephone, or mail.

Advertisers receive  
a bimonthly report  
via e-mail with  
tracking of all ads and  
product mentions.

Hi, I’m Fifi,
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FOR INFORMATION ABOuT 
EDITORIAL SuBMISSIONS, CONTACT:

We welcome your editorial submissions. To make things 
easier for you, use this guide to our editors and their 
responsibilities. If you have any questions, contact editor 
Hannah Lee directly.

AD CONFIGURATIONS & DIMENSIONS

Trim Size:  7 7⁄8” x 10 3⁄4” Live matter on bleed units must  
be kept 1⁄4” from all outside edges and gutter.
Live Area: 7” x 10”

Spread (bleed): 16 1⁄4” x 11”
Full Page (bleed): 8 1⁄8” x 11”
Full Page: 7” x 10”
2/3  Vertical: 4 9⁄ 16” x 10”
1/2 Island: 4 9⁄ 16” x 7 1⁄2 ”

1/2 Horizontal: 7” x 4 7⁄8”
1/2 Vertical: 3 3⁄8” x 10”
1/3 Square: 4 9⁄ 16” x 4 7⁄8”
1/3 Vertical: 2 3⁄ 16” x 10”
1/4 Vertical: 33⁄8” x 4 7⁄8”

Marketplace Ad: 2.196” x 3.1035”
Please leave .2” of space at the bottom for the reader service line.

edItor          responsIBIlItIes

For information about advertising, contact:

Mary Baughman - East Coast
(562) 377-0465

mary.baughman@bobit.com

Shannon Rahn - West/Canada
(310) 533-2434

shannon.rahn@bobit.com

Publisher reserves the right to reject 
any advertising that, in the sole 
discretion of the publisher, does not 
conform to publication standards.  
Publisher reserves the right to place 
the word “advertisement” on copy 
that, in its opinion, closely resembles 
editorial matter.

Advertisers will be short-rated if, 
within a 12-month period from the 
date of first insertion, they do not use 
the amount of space upon which their 
billings have been based.

Publisher is not bound by conditions 
appearing on contracts, insertion 
orders or instructions from any agency 
or advertiser that conflict with the 
terms listed herein. Only written 
instructions including those on 
contracts and insertion orders, agreed 
to in writing by the publisher, are 
binding.

INVOICES, CREDIT & CONDITIONS
Our invoices are NET 30 Days on 
approved credit for all services, 
payable in US dollars. Marketplace/
Classified advertising: payment is 
required in advance — VISA, 
MasterCard, and Amex accepted.  
New advertisers and agencies may be 
required to prepay their first insertion 
and submit a credit application.  
Extension of credit is subject to 
approval of our Credit Department.  
Payments received will be credited to 
the oldest outstanding balance.  

POSITIONING REQUESTS
Positioning of advertisements is at the 
discretion of the Publisher. Position 
requests other than those specified in 
the rate card with an additional charge 
are valid only with the written 
acceptance of the publisher.   

SEQUENTIAL LIABILITY
Publisher holds advertiser and/or its 
advertising agency jointly and severally 
liable for payment due to publisher.  
This applies even when a sequential 
liability clause is included in a submitted 
contract or insertion order.

PUBLISHER’S LIABILITY
Advertisers and their agencies 
assume liability for advertisement and 
agree to indemnify the Publisher from 
any loss or claim based upon the 
subject matter (including text, images, 
and illustrations), representations, 
trademark or copyright of submitted 
advertisements.

Publisher’s liability for any error will 
not exceed the cost of the space 
occupied by the error.  Publisher 
cannot be held liable for circumstances 
beyond its control affecting production 
or delivery.

DIGITAL AD PRODUCTION 
REQUIREMENTS

Complete digital ad specifications can be 
downloaded at: www.nailsmag.com. Click on 
the “Advertise” icon then “Ad Specifications.”  
All ad materials and production questions can 
be addressed to:
NAILS Magazine and VietSalon 
Carla Benavidez – Production Manager
3520 Challenger Street, Torrance, CA 90503
PH: (310) 533-2456 • Fax: (310) 533-2501
Email: carla.benavidez@bobit.com

DIGITAL SUBMISSIONS FOR 
ADVERTISERS (PRINT EDITION): 

  Ad Portal (Send My Ad): PDF ONLY.
  Ad Portal cannot accept compressed files.

Photoshop files saved as PDFs are acceptable, 
but must be set to bleed size. When 
uploading, select the size for Photoshop PDFs.

New advertisers, click https://bbm.
sendmyad.com and create an account.  
Existing advertisers, log-in and follow upload 
instructions.

 If you are unable to use our ad portal system 
(Send My Ad), please contact Production 
Manager for further instructions.

DIGITAL SUBMISSIONS FOR 
ADVERTISERS (DIGITAL EDITION): 

Digital editions cannot accept rasterized 
PDFs. PDFs must be 1st generation. All web/
URLs must contain active links. 

INSERTS AND OTHER SPECIAL 
MARKETING INNOVATIONS

Inserts, tip-in, ride-along, posters, CD inserts, 
gatefolds, business reply cards and other 
custom publishing are available and by 
custom quote. Please consult with your 
Regional Sales Manager for a specific 
quotation on any of these services. If you have 
a unique marketing concept, please let us 
know—we would be happy to accommodate 
your special needs. Before ordering custom 
printing, advertisers should contact our 
Production Manager to determine quantity, 
size specs, mechanical requirements, and 
shipping instructions.

MARKETPLACE / CLASSIFIED 
ADVERTISING

Please contact your sales representative for 
more information. You can send us print-
ready artwork or provide us a maximum of 30 
words of copy and a 300 dpi photo, and we 
will do the layout for you at no charge.

NEW PRODUCT RELEASE 
SUBMISSIONS FOR EDITORIAL

Advertisers may send new product releases 
for complimentary editorial publication to:  
tim.crowley@bobit.com or via regular mail. 
Only 5” X 7” @ 300 dpi color photos or images 
are acceptable for proper production quality. 
We do not guarantee product release 
placement or editorial PR text will appear in an 
issue. Editor has sole right to choose materials 
for insertion.

gENERAL INSTRuCTIONS
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Visit mediakit.nailsmag.com for the most up-to-date media information  on NAILS Magazine, VietSALON Magazine and www.nailsmag.com.

Features
Letters to the Editor
Salon Profile
Blogs
Industry News
Cover Inquiries

Style Section
Reader Nail art
Nail Art Gallery Magazine
Salon Fanatic blog
365 Days of Nail Art blog

Education section
Career Handbook
Nail School News
Nails 101: A Student blog
Nail art step-by-step
Signature Services

Business section
Health section
Nails File
My Other Life submissions
Freelance Inquiries
Blueprint of a First Year blog

Technique section
Product Spotlight
Demos
Videos
Nail Art Gallery Magazine
Salon Fanatic Blog
365 Days of Nail Art Blog

VietSALON

Hannah Lee
Associate Publisher/Editor
(310) 533-2552
hannah.lee@bobit.com

Beth Livesay
Senior Editor
(310) 533-2522
beth.livesay@bobit.com

Tracy Rubert
Senior Editor
(310) 533-2458
tracy.rubert@bobit.com

Judy Lessin
Features Editor 
(310) 533-2457 
judy.lessin@bobit.com

Brittni Rubin
Assistant Editor 
(310) 533-2491 
brittni.rubin@bobit.com

kim Pham
Associate Editor 
(310) 533-2485
kim.pham@bobit.com


